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September 2016

Payment Preferences - China

“Chinese consumers are enjoying the benefits of mobile
third-party payments way before the Western world. It
is a joint result of the government support on payment
development, the down-to-earth promotions of payment
organisations and the open attitudes of consumers. The
leading companies are exploring closer partnerships
with banking institutions, domestic ...
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July 2016
Credit and Loan Products - China

“How credit and loan products could be designed and
operated is more influenced by regulators than
providers. In China, benefiting from the Inclusive
Finance policy, internet finance players like peer-to-peer
lending firms, internet-based banks and equity
crowdfunding platforms are thriving. Consumers are
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enjoying the convenience resulting from the competition
between ...
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Consumer Spending Priorities -
China

“Although confidence levels remain high, the negative
impact from the slowdown in the economy and the
sluggish financial market is starting to affect spending
behaviour. Consumers are optimistic in a cautious way;
however the need for self-indulgence is driving growth
of discretional categories.”

— Gordon Gao, Senior Research Analyst
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