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Home Insurance: Inc Impact of
COVID-19 - UK

“The economic impact of COVID-19 will focus minds on
value for money, further intensifying price competition
in the home insurance market. The industry has
struggled to increase penetration for a number of years,
especially among the private rental market. To appeal to
renters insurance must be reframed to dispel its ...

December 2020

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“The November lockdown of England will bring the
already fragile economic recovery to a sharp halt. The
Office of Budget Responsibility expects the UK’s
economic output to fall by 11.3% over the course of the
year, before growing by 5.5% in 2021, and finally
recovering to pre-COVID levels ...

November 2020

Consumers and Health Insurance:
Inc Impact of COVID-19 - UK

“Prior to the pandemic, virtual healthcare had been
pitched as the future of market, but had been slow to
take off. COVID-19 has been a trigger for real change, as
people have had no option but to use alternative
channels to F2F. Now, thanks to the accelerated rollout
and use ...
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Over-50s Guaranteed Acceptance
Life Insurance: Inc Impact of
COVID-19 - UK

“COVID-19 has ended two years of healthy growth in the
over-50s life insurance market; however, the market
should recover quickly. A sharp drop-off in new business
subsided in the second half of 2020, and Mintel research
suggests that the pandemic is motivating people to think
more about their life insurance ...
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