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Consumers and the Economic
Outlook - Quarterly Update - UK

“Financial well-being and confidence was lower in each
of the three months to October than we reported
throughout the summer months. This matches the
stagnant economic performance in August and
September. Overall though, most consumers are still
getting by, and remain relatively optimistic about their
financial future.”

– Rich ...

The Role of Trust in Financial
Services - UK

“Most people trust their financial providers to treat
them fairly, but perceptions of the industry in general
show that concerns over misconduct still linger.
Improving communications and being more transparent
in terms and conditions would be a good place to start
improving this.”

Consumers and the Economic
Outlook - Quarterly Update - UK

“Consumers continue to worry about the impact Brexit
will have on the UK economy. But people are still
focussing much more on their own financial situations,
which are currently in a pretty healthy state. The base
rate rise will make it harder for some, but the general
outlook is positive ...

Consumer Attitudes towards
Challenger Brands - UK

“Financial incentives and competitive prices will
incentivise people to choose a challenger over an
established provider, and give them a clear financial
benefit to doing so. However, consumers need help to
filter through the growing number of providers to find
those that are most relevant to them.”

– Jessica ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“The increase in confidence that we discussed in
Consumers and the Economic Outlook – UK – March
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2018 clearly wasn’t a one-off. Our confidence data has
been running for almost a decade now, and people’s
assessments, both of their current financial situation
and how they expect their finances to shape ...

Consumers and Financial
Management - UK

“Open Banking is on the cusp of full implementation,
and the financial management landscape feels ripe for a
shake-up. That said, many are still comfortable using
spreadsheets or paper-based methods, while financial
confidence is being undermined by a lack of formal
financial education. Providers can step in to provide
support ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“People are still wary about the potential impact of
Brexit – particularly when it comes to the cost of living.
But people seem able to separate these macro-economic
concerns from their own personal financial situation.
Unemployment remains at record lows, and while
average wages are still increasingly more slowly than ...

Consumers and Data Sharing in
Financial Services - UK

“Open Banking has often been described as ‘bad news’
for the UK’s big banks. However, consumers are far
more likely to share financial data from other providers
with their main bank than they are to give rival banks
access to their information. This could give banks an
opportunity to improve ...
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