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Bakery Products - China

“Consumers are paying more attention to the food they
are ingesting under the growing concern of food safety
and health issues. They are shifting their preferences to
grain bread, which is less oily and using more organic
coarse wholemeal flour. Homemade is another action
consumers take to fight against the ...
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Prepared Meals - China

Yogurt - China

“Chinese consumers are in the process of switching to
healthier diets, pushing up consumption of healthy food
such as yogurt which is known for its high nutritional
value. Meanwhile the tasty nature of yogurt has also
allowed it to fit into consumers’ growing snacking needs,
to further drive retail volume ...
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“Busier lifestyle in urban has fuelled demand for
prepared meals which are known for convenience. In
general, higher tier cities/incomes/education consumers
show higher demand in prepared meals. Segment
consumption shows more distinctive differences. The
core consumers for Chinese style prepared meals which
include frozen/chilled dumplings/wontons, frozen ...
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Baby Food and Drink - China

“Vegetables, organic ingredients, and minimising
packaging size to control nutritional intake could be the
springboard for baby food producers to expand
penetration among younger parents.”
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Chocolate Confectionery - China

“Product innovation is key to business growth, since
consumers are open towards new and luxurious
chocolate flavours and are willing to pay extra for
chocolates with health-enhancing benefits. Meanwhile
from an execution perspective, manufacturers could
resort to launching seasonal flavours and packaging to
both maintain consumer excitement and attract new ...
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