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Online and Mobile Shopping - US

“The majority of e-commerce shoppers purchase goods
online via laptop/desktop computers. Though they tend
to stick to ‘familiar’ online retailers, the frequency in
online shopping is significantly less than those who shop
via smartphones or tablets. These shoppers, however,
tend to be savvy, to be more incline to compare ...

May 2013

DIY Home Improvement and Gift Registries - US

Maintenance - US
“No longer are gift registry creators universally seeking

to equip their homes with the essentials for fancy at-
home entertainment, but rather are using registries to
upgrade items they already have or get gift cards for use
at their favorite retailers.”

“The in-store experience continues to be important for
home improvement DIYers, and retailers should be sure
to firmly establish their identity as a destination for
expert advice. Of particular importance are workshops,
helpful and knowledgeable employees, and a seamlessly
integrated online presence. Lack of skill shouldn’t be a
deterrent for ...
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Convenience Store Foodservice -
US

“While convenience stores have offered prepared foods
for years, the trend has accelerated in the past five years,
and the scope of c-store foodservice has broadened.
Convenience stores are successfully capturing on-the-go
dining occasions through ubiquitous presence, quick in/
out accessibility, and the benefit of one-stop shopping
with fuel purchase ...
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