MINTEL

August 2021

RAMBR——FKKIE (L¥F) -PE -
China

“TRERIBIT R RS E R RCRHINE AN T — KR
E&. fnhEEHEmIHBEE BB R RNTIEER. |
X TER G RIFE L , 135557 LUBIT SRR
SIEVESR. X BFER RIS TR AR
b, PERRITIEERE XA R H TR E AR T anhe

RE. 7

— W3, IR

July 2021

Menu Insights - Tea Houses 1H -
China

“Tea house growth will accelerate into the next phase by
adopting specific functional ingredients. Brands also
need to leverage direct communication with explicit
health perks. Facing unstoppable homogenisation in
innovation, players can differentiate through marketing
tactics. This could include distinct marketing for similar
products, expanding into additional meal catering, or ...
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Bakery Houses - China

“The battlefield for fresh bakeries has expanded since
COVID-19 has shifted consumers to the 020 retailers
that are able to offer fresh and quality packaged bakery
as well. Bakery houses need to leverage the inherent
edge in premiumising products with functional
ingredients and drive more consumption occasions for
meals and ...
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