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Coffee Houses - China

“Given the relatively low consumption per capita of
coffee drinks compared to the global level, coupled with
the confidence demonstrated by international coffee
chains to further penetrate China, there is strong
evidence for promising growth for the coffee shop
market. However, specialist coffee house operators
should avoid being over-optimistic as ...
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Fast Food - China

“Online food ordering and delivery service represents an
opportunity for fast food restaurants to drive revenue.
By offering customised dishes, using healthier and more
premium ingredients and extending the brands, the
leading fast food chains will revive from the temporary
downturn.”

— Terra Xu, Senior Research Analyst
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Menu Insights - China

“Standing out from the crowd is a phenomenon
embraced especially by young consumers who are able
to project their identity through avenues such as what
they buy and eat.”
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