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Car Usage Habits: Incl Impact of
COVID-19 - China

“The rise of individual car use after COVID-19 is
prominent for both essential trips and leisure travel,
since only 12% of surveyed car owners reply their car use
hasn’t increases for any of the listed occasions. With
more time spent in cars, in-car health and safety has
become a top-of-mind ...
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Auto Market Beat - Q2 - China

“The sales volume showed a V-shaped recovery in Q2
after the underperformance in Q1. This pattern,
however, is represented by a quick recovery to the
normal level of consumption rather than a consumer
spending surge fuelled by pent-up demand. The sales of
luxury brands have been stable through the first ...

reports.mintel.com



