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Natural and Organic Personal
Care Consumer - US

"Natural and organic personal care brands offer a
variety of options that are largely appealing, though
consumers express some confusion due to the
prevalence of natural claims, limited regulations, and a
less than clear category definition. However, consumers
are concerned about green issues, and aspire to live a
healthier lifestyle ...
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Personal Care Consumer - US

A mature personal care market benefits from
widespread product usage of functional items such as
oral care and deodorant, while younger women drive
growth of discretionary items including facial skincare.
Brands can benefit by focusing on gentle products or
natural sounding ingredients, which appeal to
consumers amidst concerns over ingredient ...
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Shaving and Hair Removal - US

"Current sales in the shaving and hair removal category
remain sluggish, due to the competitive landscape and
value-driven nature of the category. Sales are expected
to level off with minimal gains through 2020."

Skincare Ingredient and Format
Trends - US

US adults are looking for easy-to-use, functional formats
when shopping for skincare products, explaining the
popularity of wipes and sheet masks. Brands may also
consider a focus on natural ingredients, with charcoal,
micellar water, and aloe appealing to consumers.
Further success can be achieved by incorporating trends
from the Asian ...

Men's Personal Care - US

The men’s personal care market has remained relatively
flat, with the biggest gains seen in the skincare segment,
which is now beginning to stabilize. Looking forward,
strong haircare sales will be the biggest driver in the
market due to product launches among popular men’s
brands as well as men’s increasing ...
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