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Consumer Spending Sentiment -
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“The trend of a stable recovery of China’s economy
remains unchanged. Although the financial situation
and confidence of consumers has declined slightly in the
second half of the year, the impact of the coronavirus
outbreak is expected to be alleviating. As consumers
pursue a higher quality of life, self-enjoyment and ...
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Marketing to Pet Owners - China

“In the context of post-COVID-19, a rise of spending in
healthcare and at-home occasions is evidence of a shift
of consumption attitudes; pet owners stay at home more
and take it as chances to enhance human-pet bonds by
offering better treats for pets. Considering that some
modern pet owners still ...

Marketing to Modern Women -
China

“Modern women are no longer bound to the ideal image
of being a ‘Superwoman’, with regard to the right age to
get married, achieving the delicate balance between
work and home life, and always looking perfect. Instead,
defining a career path and creating more ‘me moments’
to achieve personal pursuits ...
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