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Online Grocery Retailing - UK

“In 2019 growth slowed for the fourth consecutive year
in the online grocery market, as the sector continues to
struggle to reach new customers with much of the
growth in the market coming from existing users. The
start to 2020 has seen growth rapidly accelerate due to
the COVID-19 outbreak ...

Health Food Retailing - UK

The market for health foods continues to grow on the
back of the rising trend for health and wellbeing but
consumers remain sceptical of the potential benefits of
the products. While there are opportunities for specialist
retailers to remain relevant, online retailers and
especially supermarkets have been working hard to ...

Christmas Gift Buying - UK

“A combination of political and economic uncertainty, a
later-falling Black Friday and continued growth in
online created a uniquely challenging trading
environment for retailers to contend with in 2019 and
produced the slowest growth within the sector for four
years. Whilst some elements of the lead-up to 2019
were, hopefully ...

Electrical Goods Retailing - UK

“Spending on electricals rose again in 2019. However,
the marketplace is changing, marked by the contrasting
trajectories of online-only and specialist retailers.
Consumer demand is increasingly dictated by the
widening gulf between young and old shoppers. The
fluid nature of the former opened several avenues for
growth in the past ...

Optical Goods Retailing - UK

“This is a highly concentrated sector, dominated by
three major retail brands. Specsavers has been mopping
up independent retailers and has now reached 900 UK
outlets, raising the question of how much more growth
is realistic for this highly successful business. Vision
Express took a leap forward with the acquisition ...

Beauty and Personal Care
Retailing - UK
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“As the value of the beauty and personal care sector has
fallen into decline, with even beauty seeing negative
growth in 2019, retailers need to ensure that they focus
on the growth opportunities presented by two key
demographics – Gen Z and older women aged 55+.
Teens are increasingly being ...
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