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Beauty Online - UK

Beauty is a small, yet rapidly developing online market.
It has more than doubled in size between 2005 and 2010
to an estimated value of £420 million and experienced a
hike in the number of shoppers in first quarter of 2010.

Dieting and Weight Control Foods
- UK

• Low fat/calorie foods with added health
benefits would appeal to the over 45 year olds
who form the core of the weight control foods
market. These consumers are more likely to
be looking to change their diet to improve
their health.

• As men are more likely to agree that ...

Fruit Juice and Juice Drinks - UK

The fruit juice and juice drinks market is valued at £3.1
billion in 2009 and, while both volumes and values have
grown in recent years, the category has been hit by
consumers trading down and a reduction in investment
in both advertising and innovation. The juice drinks
sub-sector has ...

Children's Sports Activities - UK

This report charts changing patterns of children’s
participation in sports activities and assesses the
attitudes towards sport of both young people and their
parents to identify how sports providers, brands and
retailers can encourage more children to play more
sport, more often. In so doing, it examines the
hypothesis that ...

Organic Food - UK

This report covers the UK retail market for organic food
produced according to organic principles and standards.
This includes fruit and vegetables, meat and poultry,
dairy products, fish and seafood, eggs, prepared foods
and groceries, cereal products, baby and toddler foods
and infant formula. It includes organic foods that are ...
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