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Convenience Store Foodservice -
US

“Convenience stores today have to perform a tricky
balancing act in regards to foodservice: consumers are
asking for healthy options, an array of foods and
beverages, freshly made sandwiches and entrees, and
indulgent treats, all while still providing quick service at
a low price. Operators will need to focus on ...
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Grocery Retailing - US

“When it comes to shopping for groceries, the choices
can be overwhelming. While an increasing range of
different retailers sell grocery items, their offerings vary.
In a crowded marketplace, retailers need to clearly
define and communicate how they differ from the
competition, stand out by offering customized
promotions to retain ...
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Back-to-School Shopping - US

“While the still-recovering economy means consumers
remain cautious and price sensitive, parents still have to
budget to accommodate purchases in the BTS space.
Many school supplies are necessary for a successful
school year and others can be considered an investment
for the future. However, recent innovations in mobile
technology have ...

Convenience Stores - US

“Quick stops to pick up a few items or get gasoline are
the primary reasons that consumers visit convenience
stores. While convenience stores have a reputation for
unhealthy food, many are improving their offerings to
provide healthier alternatives appealing to shifting
consumer tastes, hoping to encourage more visits.”

The Drug Store Shopper - US

“Drug stores continue to live in danger of losing core
market sales to mass merchandisers and supermarkets
both OTC products and pharmacy services. Maximizing
their position as a local retailer, creating laser focus on
customer service, and continuing to develop a closely
integrated online/offline service offering should be high
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