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Digital Trends - China

“PCs and mobile phones are leading consumer
technology product segments with high product
ownership. Both segments are mature in terms of
penetration, and volume growth for these categories is
mainly driven by replacement and upgrades."”

— Can Huang, Senior Research Analyst
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Social and Media Networks -
China

“In China, internet penetration was 46% at the end of
2013.The population accessing the internet using mobile
phones was approximately 500 million, accounting for
81% of total internet users. The sheer size of China’s
internet and mobile population and growth potential
provide the foundation for social and media networks ...
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