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Luxury Accessories - China

“Luxury accessories have been the first choice for
consumers when gifting and treating themselves in
recent years. But consumers’ attitudes and shopping
habits are constantly changing. Their purchases have
become increasingly rational, and more comprehensive
when shopping for brands. They will readily accept
products that bring them identity and uniqueness ...

Luxury for Men - China

“Men are being increasingly important in the luxury
market, with their pursuit and definition of luxury goods
become diverse. Their demands shifting away from
conspicuous consumption and luxuries overall are
having more meaningful and rich connotations for
them. Their preference of luxury categories being more
focused on digital products at ...
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