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酒精饮料消费习惯酒精饮料消费习惯 - China

“2021年，即饮渠道恢复服务，餐饮娱乐渠道饮用的酒类
市场强劲复苏；居家饮用的酒类市场保持增势，市场中产
品多种多样。虽然西方烈酒和预调酒精饮料市场繁荣扩
张，但消费者对葡萄酒的热情不容忽视。酒类行业追随越
来越健康的饮用习惯，争相提供‘轻盈版’饮料。意识到消
费者对产品‘功能添加’的呼声同样重要，这也符合消费者
对健康的追求。”

– 张辰钰，高级研究分析师张辰钰，高级研究分析师

Consumption Habits of Alcoholic
Drinks - China

"In 2021, out-of-home alcoholic drinks achieved strong
market recovery with resumed on-trade services; the in-
home sector maintained its growth trajectory with
diversified product availability in the market. While
Western spirits and RTDs enjoy prosperous market
expansion, consumers’ passion for wine should not be
neglected. Following ever healthier consumption habits,
the ...

植物基饮料植物基饮料 - China

“新品研发对植物基饮料的增长至关重要。由于大豆饮料
的优质营养获得国家膳食指南的推荐，因此前景可期。品
牌可利用功能性益处为众人所熟知的成分开拓机遇，特别
是益生菌。在营销宣传方面，品牌可树立道德形象，代表
消费者实现他们对可持续性的愿景。”

–黄梦菲，研究分析师黄梦菲，研究分析师

Plant-based Drinks - China

“New product development is crucial to the growth of
plant-based drinks. Soya-based drinks is promising
thanks to high-quality content endorsed by the national
nutrition guide. Opportunity also lies on claiming
ingredients with well-recognised functional benefits
especially probiotic. In terms of communication, brands
can establish themselves as Moral Brand that acting ...

茶饮料茶饮料 - China

“随着外出消费场景的恢复，即饮茶饮料在2021年回归增
长轨迹，而创新活动的增加也使得茶包继续快速增长。品
牌应对消费者不断变化的口味偏好予以更多关注，提供包
括具有健康益处的纯茶和小众品种在内的多元化产品组
合。同时，现沏茶有机会通过开发能更好地满足年轻消费
者饮用温度偏好的冷萃茶选择，以吸引该消费群体。”

——鲁睿勋，高级研究分析师鲁睿勋，高级研究分析师

Tea Drinks - China

“RTD tea drinks returned to its growth trajectory in
2021 with resumed out-of-home consumption
occasions, while tea bags still achieved strong growth
with increased innovation activities. It’s important to
pay more attention to consumers’ evolving taste
preferences with a diversified product portfolio,
including pure and niche tea offerings with health ...

Drink - China
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