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“Offering personalised media contents and services will
be big topics for online media operators, as consumers
expect better customer service to become subscribers.
For marketers, the growing popularity of online radio
and evolving interactive technologies both exhibit good
business opportunities. However, it is important to
make sure that online advertisements ...
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“Chinese consumers spend more money on technology
products than people from the UK, Canada, the US or
Brazil. In 2014, technology and communication account
for 7.3% of total household expenditure in China making
it the fifth largest spending sector. The increasing
penetration of the Internet and growing sales of ...
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