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Natural and Organic Personal
Care Consumer - US

"The natural and organic personal care market has
grown within natural supermarket channels with many
users saying they buy more of these products now than
they did one year ago. To increase sales and household
penetration, players should work to reduce skepticism
evoked by fragmented and confusing claims, and
emphasize ...

Skincare Ingredient and Format
Trends - US

"The skincare market is highly saturated, and brands are
challenged by consumer preferences for simplicity as
well as a tendency to stick with the same products each
time they make a purchase, limiting product trial.
Brands will focus on unique offerings to capture the
attention of consumers, with Korean skincare ...

Sun Protection and Sunless
Tanners - US

A hotter than average summer resulted in strong 2016
sun protection and sunless tanner sales. Brands are
challenged by seasonal usage, with adults typically
reserving sunscreen use for warmer summer months
when sun exposure is more relevant and top-of-mind.
However, interest in products with added skincare
benefits, natural offerings, and ...

Beauty Devices - US

"Beauty device sales remain flat due to a struggling hair
appliance segment reflecting long purchase cycles, price-
driven consumers, and women delaying purchases until
their existing item is broken or worn out. Skincare
device sales have helped to buoy the overall market,
benefiting from the relative newness of the category.
Increasing ...

Men's Personal Care - US

The men’s personal care market is expected to reach
$4.4 billion in 2016, representing growth of 15% when
looking at the period from 2011-16. However, sales
growth has slowed in recent years as the category
stabilized and has been impacted by competition from a
growing number of male-specific and ...

Beauty and
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USA
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