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Underwear: Inc Impact of
COVID-19 - UK

“As online shopping for underwear increases and the
shift away from stores outlasts the COVID-19 outbreak
and creates a longer lasting legacy, retailers will need to
invest more heavily in digital fitting technology to help
women more easily buy the correct fit and shape of bras
online. Many of the ...

The Impact of COVID-19 on Retail
and Ecommerce - UK

“The COVID-19 outbreak is an unprecedented event
which has far reaching ramifications for the retail
landscape. It will accelerate the underlying trends of the
past decade: greater online penetration, physical space
consolidation and, unfortunately, business failures.
However born alongside this will be a greater
appreciation for the importance of the ...

Womenswear: Inc Impact of
COVID-19 - UK

“Fashion retailers are facing unprecedented times and
will be one of the hardest hit retail sectors as consumer
shopping behaviour has altered drastically to reflect
changes in lifestyles during the COVID-19 lockdown.
Even when fashion stores reopen, people's lives are
unlikely to return to full normality with social distancing
...

Department Stores: Inc Impact of
COVID-19 - UK

“The department store sector in the UK continued to
struggle throughout 2019 and the outbreak of COVID-19
came at a particularly difficult time. Many of the leading
department stores were in the midst of reviewing store
portfolios and making significant strategic changes in
order to try to turn things around ...
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