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Disposable Baby Products - US

"After experiencing plummeting sales in 2017, the
disposable baby products market continues to stabilize,
reaching $8 billion in total 2019 retail sales, an increase
of 1.7% from 2018-19. However, market sales are
expected to slow due to declining birth rates, parents’
value-driven approach to the category, as well as ...

Drug Stores - US

"US drug store revenues will exceed $300 billion this
year. While the channel has consistently posted gains,
the pace of growth is projected to slow down in light
increased competition from outside the channel and a
shifting consumer preference toward generic drugs over
name brands. With new partnerships and new ...

Beauty Influencers - US

"Beauty influencers and the power of social media
continue to shape the beauty industry. While influencer
collaborations with brands continue to resonate with
consumers, issues surrounding trust and credibility
could signal future challenges. To alleviate these
concerns, brands and influencers must adopt a more
realistic and relatable approach to the ...

Soap, Bath and Shower Products -
US

"Due to the functional nature of the category, the soap,
bath, and shower products market continues to
experience slow, yet steady growth. Growth is being
tempered by struggling bar soap sales but gains in liquid
and bath products are driving the category forward."

- Olivia Guinaugh, Home & Personal Care
Analyst

Nail Color and Care - US

"To prevent the nail color and care market from further
declines, brands in this space must alleviate concerns
over chemicals and nail damage. The growing shift in
preferences from nail polish to alternatives
demonstrates opportunities for growth. Brands that
emphasize nail health and natural formulas can
potentially remedy losses and ...

Consumers and the Economic
Outlook - US

"The majority of consumers consider their finances to be
healthy, and views of the future seem to be positive as
well. Consumers are saving for the future, but are still
willing to treat themselves."

- Jennifer White Boehm, Associate Director -
Financial Services & Auto

Beauty and
Personal Care -
USA
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