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Consumers and the Economic
Outlook - UK

“The closer we got to the planned Brexit Day, the more
worried people became about the impact it’d have on the
UK’s economy. With the delay to Brexit, these concerns
seem to have melted away. People are far more relaxed
about what Brexit will mean for both their own finances
...

The Green Household Care
Consumer - UK

“The current direction of travel indicates a promising
future for eco-friendly household care. However, there is
still more that can be done to make it truly mainstream.
There remains confusion over what brands mean by
‘eco-friendly’, suggesting that brands in this space can
do more to educate and inform people ...

Dishwashing Products - UK

“The public focus on the environment makes it
imperative for companies to advise consumers on how
they can save water and energy when dishwashing, and
consequently save on household bills. This can also be
used to expand dishwasher ownership, which is key to
growing the market as a whole.”

Toilet and Hard Surface Care - UK

“Consumers are showing an increasing interest in eco-
friendly cleaning, and brands are responding to that in
their product ranges. However, there is still room for
development in this area, particularly as eco-friendly
packaging looks set to become a condition of purchase
rather than simply a demand. Brands introducing a
premium ...

Household Care -
UK
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