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Fashion Online - UK

The growth rate of broadband penetration has slowed
over the last few years after having nearly doubled
between 2005 and 2010. Nearly seven in ten adults
currently surf the web via a high-speed connection.
While this will have an inevitable impact on the future
growth of the online fashion market ...

Department Store Retailing - UK

The department store sector is mature and has
consolidated significantly in the last decade as the
weakest players failed to compete effectively in today’s
marketplace. Mintel estimates that sector sales (based
on statutory revenues) were worth £13.7 billion incl.
VAT in 2010.

Online Spending Habits - UK

This report provides an overview of online spending
habits in 2010, assessing the value, growth and potential
that the market has, in addition to the typical patterns of
behaviour and adoption that consumers display when
shopping online.

Underwear - UK

While the majority of women favour basic and plain
styles of underwear and men tend to always opt for the
same styles they always wear, the underwear market is
still strongly influenced by fashion. Innovation in fabrics
and new designs are strong drivers of sales in the
underwear market, with ...

Childrenswear - UK

The childrenswear sector enjoyed only modest growth in
sales in 2010, driven by a 1.6% rise in newborns and
infants. The growing influence of supermarkets and
value retailers, however, has depressed the prices of
baby and children’s clothing, making it harder for other
retailers, particularly independent childrenswear stores,
to ...
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