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Marketing to Young Parents in
Lower Tier Cities - China

“With the development of information flow and
omnichannel retailing, young parents in lower tier cities
are increasingly approaching those in big cities when
purchasing and selecting products for their kids, and are
more sensitive to products ranked as bestsellers, word-
of-mouth recommendations, and popularity of the
brands. Meanwhile, from rewards for ...
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Purchasing Technology Products
in Lower Tier Cities - China

“Curious about new technology trends and new launches
from tech brands, lower tier city consumers are fond of
browsing comprehensive platforms that provide diverse
content and exploring ‘unique finds’ that take their
fancy. On top of product innovation, technology brands
should also build brand characteristics via scattered
brand touchpoints and ...

Spending Habits in Lower Tier
Cities - China

“Consumers in lower tier cities have demonstrated
significant improvement in consumer confidence and
spending power, and have not shown compromise in
quality of life even under the impact of the COVID-19.
Whether it is home life, or sports and fitness, their
pursuit of technology and intelligence, fashion and trend
is ...
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