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Garden Product Retailing - UK

“We see a polarisation of the garden market as those
who are avid gardeners have fared better than some
amidst the cost of living crisis. Those feeling the weight
of the cost-of-living will push value higher up on their
agendas especially when looking for ways to save when
purchasing for ...

Online Grocery Retailing - UK

“As expected, sales within the online grocery channel
were in consistent decline in 2022 as the market
rebalanced post the peak use of the channel in 2020-21,
with further declines forecast for 2023 before longer-
term growth returns. Pressure on finances has added to
this, with some moving away from the ...
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Convenience Stores - UK

“The perceived price-premium of in-home food and
drink through convenience stores presented barriers to
the sector in 2022 and will continue to do so in the short
term. However, the sector has an opportunity to offset
the decline in-home demand with great value for money
for on-the-go and meal for ...

UK Retail Trends - Summer - UK

"The first four months of 2023 have told much the same
story as 2022, that being significant volume decline and
pressure on retailers and consumers alike. Fashion and
beauty are currently the bright spots, and the successes
in these areas show that there is still opportunity for
low-ticket mood boosters ...

Online Grocery Retailing - Europe

“Having registered a strong uptick in sales at the height
of the COVID-19 pandemic over 2020/21, the European
online grocery retailing market entered correction
territory in 2022 posting a decline of just under 6%. As
the market recalibrates the sector still presents good
prospects for retailers as it becomes ...
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