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Coffee Houses - China

“The out-of-home coffee market is expected to continue
robust growth although coffee houses may face
increasing competition from non-specialist coffee
places. As brands target more locations and go
premium, they must bear in mind that experience is
what matters the most.”

— Summer Chen, Research Analyst
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Fast Food - China

“For fast food brands, embracing the trend of healthy
and experiential dining is the key to growth in the near
future. In the meantime, getting more innovative can
help to win over young consumers.”
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