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Marketing to Mums - China

“According to the National Bureau of Statistics, there are
more than 15 million women giving birth to babies in
China every year, with the majority of them (about 65%)
being first-time mums. The proportion of first-time
mums is even higher amongst urban consumers —
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reaching an average of 89% over ...

November 2014

Marketing to Teens - China

“Brands will need to have a full understanding of
teenagers’ attitudes and behaviour before they can
effectively market to them. Knowing the multiple facets
of today’s teenagers and seeing their key pursuits and
needs are both important.”

— Laurel Gu, Senior Research Analyst
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August 2014

Marketing to Families - China
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“Dads are getting more involved in household duties
such as grocery shopping, cooking, and taking care of
children. It is vital for companies and brands to
understand that the traditional parental roles and
priorities no longer exist nowadays to modern parents in
their 20s and 30s. Dads may still be ...
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Marketing to the Middle Class -
China

“As a result of the government’s plans to reduce income
disparity and also the living quality gap between rural
and urban areas, the minimum wage has been rising in
order to encourage China’s domestic consumption. Also,
as the government is investing to upgrade the transport
infrastructure throughout the country, this ...
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Trends in Health and Wellness -
China

"Cases of "illness of affluence’, such as obesity, diabetes,
high blood pressure, are on the rise amongst urban
Chinese residents owing to the advancement and fast
pace of modern life. Meanwhile, mass industrialisation
has made a bitter pill for the environment. The
worsening air quality has led to an increase ...
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Chinese Consumers - China
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“Operators need to re-adjust their products and services
package to target the demand of the mass consumers
rather than just the lucrative customers. Chinese
aspiration to lead a healthy lifestyle is indeed another
factor to direct their consumption to. Increasing average
income indicates that Chinese are becoming more
willing to ...
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Holidays - China

“Chinese travellers are now more complicated than they
were in previous years; holiday operators/destinations
therefore need to identify and map out the diverse needs
and wants of Chinese travellers from different
demographics and typologies in order to be able to offer
them customised holiday products and services.”
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Marketing to Consumers in their
20s - China

“The rising cost of living, particularly within the larger
cities, has only served to contribute to the financial
pressure on the twentysomethings. As a result, many
have yet to break free from the parental home and find
their own financial independence, or to appreciate the
importance of balancing spending between ...
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