MINTEL

August 2021
JHERZE—— E¥4F - China

‘R ETBREFENFR SRR ARIRFE | REh1HER
IRRFFHMNRIR, 181 BT R XA T SR TR U
NAB—MRIFIBIF . BESTRRNKIE O
WEOABERT. XRY , MEREERRNEHR
FHREDT RSN R o5 , PEIHTE EBSIELRIER.
%%;ﬁ?iiéi%‘—ﬁ?éééﬁ%%ﬁ}‘éﬁﬂ , AT FBNARAE ITRESE
. ”

— KRR , BRI

May 2021
XAZTE - China

“MEEIEEAR  HRERERNTREA L, (BXE LK

TREFMRENNMBRINNFEERAE, REEFE
RAGESAER AN MRS | SIHBEFRILZTKR ;
A NFRIKTFRIES) , BOAMMKEEKE. B
RN RN AT E L RE RN ETFHENIRILE
HIER , FFRIREATTRFER.

- B3, B HTIm

April 2021
Beauty Retailing - China

“Consumers are continuously shifting towards online in
the wake of COVID-19, but the differential in the
perceived quality of products and prices between online
and offline channels are marked. Physical stores need an
educational and experiential offering to connect with
consumers, while online platforms need to team up with
brand ...
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