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Supermarkets: More Than Just
Food Retailing - Spain

"Spanish consumers and retailers have had a very
difficult five years with the country in recession for
much of this time. 2013 continued to be tough for
shoppers and businesses alike. Although there have
been signs of improvement and the country inched out
of recession in the third quarter, the ...

Supermarkets: More Than Just
Food Retailing - Italy

"Economic pressures and political uncertainty are
unsettling for the financial markets and the hard
pressed Italian consumer. In the short term the increase
in the standard rate of VAT from 21% to 22% (postponed
to October from July 2013) will put further pressure on
disposable incomes."

Supermarkets: More Than Just
Food Retailing - Germany

"German shoppers look to be retrenching their
spending. While discretionary sectors have been harder
hit, slower annual growth is nevertheless anticipated for
the grocers for 2013, with a possible further weakening
following in 2014. And this is despite raised food-price
inflation."

Supermarkets: More Than Just
Food Retailing - France

"Food retailing is changing in France. There is evidence
that the long-term growth of the hypermarket has come
to an end and we are seeing a switch back to smaller
stores. But unlike, say, in the UK, it is hard to blame the
switch on the growth in online because ...

Supermarkets: More Than Just
Food Retailing - Europe

Mintel’s European report series covers the 19 leading
economies of Western Europe. In total these countries
account for around 95% of all European retail sales,
excluding Russia.

Clothing Retailing - Italy

The focus of this report is clothing specialists, because
these are the dominant players in the sector. In this
report we provide total consumer spending data for
clothing, which includes expenditure through all
channels. And we include Mintel’s Channels of
Distribution estimates for Italy, which indicate how this
spending is ...

Clothing Retailing - Spain

The focus of this report is clothing specialists, because
these are the dominant players in the sector. In this
report we provide total consumer spending data for
clothing, which includes expenditure through all
channels. And we include Mintel’s Channels of
Distribution estimates for Spain, which indicate how
this spending is ...

Clothing Retailing - Europe

This report series covers the 19 leading economies of
Western Europe. In total these countries account for
around 95% of all European retail sales, excluding
Russia.

Clothing Retailing - Germany

The focus of this report is clothing specialists, because
these are the dominant players in the sector. In this
report we provide total consumer spending data for
clothing, which includes expenditure through all
channels. And we include Mintel’s Channels of
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Distribution estimates for Germany, which indicate how
this spending is ...

Clothing Retailing - France

The focus of this report is clothing specialists, because
these are the dominant players in the sector. In this
report we provide total consumer spending data for
clothing, which includes expenditure through all
channels. And we include Mintel’s Channels of
Distribution estimates for France, which indicate how
this spending is ...
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