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Beer - US

“Domestic and imported beer brands continue to
dominate the U.S. beer market despite a tumultuous
beer period brought on by the economic downturn.
While some beer segments have adapted to appeal to
consumers throughout the recession, the overall beer
market has declined since 2008. In addition, some
consumers exchanged ...

RTD Smoothies - US

“The RTD smoothie category is characterized by low
market penetration, especially in comparison to that of
made-to-order smoothies. The good news for RTD
smoothie makers is that they can use the heightened
consumer exposure to smoothie brought about by the
popularity of fast-food smoothies to increase consumer
awareness of RTD ...

White Spirits and RTDs - US

“With volume sales of 6 million 9-liter cases, the RTDs
segment is the smallest in the category. This can be
attributed in part to the relatively new nature of these
products, compared to the longstanding white spirits
options. Declines seen in the segment are likely due to
rising concerns over ...

Craft Beer - US

“Beer drinkers younger than 35 have come of legal
drinking age during a time when craft and craft-style
beers have become commonplace in the market. Yet,
with another 1,200-plus breweries in planning, an
already crowded landscape is at risk of becoming
overpopulated. Even the most dominant craft and craft-
style ...

Coffee - US

“Tremendous potential lies in appealing to the 18-24
year old group of consumers who are more adventurous
in their coffee drinking habits. Marketers should take
inspiration from the nearly insatiable curiosity about
new coffee types, beverages, brands, and flavors
exhibited by younger consumers and translate that
energy into new marketing ...

Wine - US

“Across the board, consumers aged 21-24 are more likely
than average to consume wine, and are more likely to do
so with high frequency. This is a plus for the category,
which may see growth down the line, given that this
group has the most years of buying ahead of ...

Drink - USA
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