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Fragrances - China

“Market growth has been stagnant due to the economic
slowdown. FMCG brands in China have seen declining
growth and international groups such as L'Oréal and
Estée Lauder reported slower growth in China in Q4
2014.

From the consumer point of view, Mintel has found that
as many as 58% of ...
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Baby Personal Care - China

“In order to add more values for baby personal care
products, companies and brands could leverage
successful examples from other babycare industries (eg
infant formula milk) to promote new baby personal care
products with advanced claims (eg contains human
affinity ingredient) or functions (eg make babies
stronger).”

- Yujing ...
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Colour Cosmetics - China

“High frequency of usage proves that once consumers
adopt colour cosmetics products, many of them will
develop a routine to wear them on a daily basis,
meaning that opportunities for increasing frequency of
usage amongst these users could be limited. Sales
growth can be achieved by product extension, category
extension ...
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Facial Care - Women vs Men -
China

"Chinese women perceive that a healthier and happier
life can lead to good skin in the long term, so brands
need to think of skincare from a bigger picture and tap
into consumers’ everyday life 24/7.
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