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Sports among the Youth - China

“While sports consumption was negatively affected by
COVID-19 in the short term, we’re seeing recovery of the
sports industry as social distancing rules relax. Holiday
sports such as skiing/snowboarding and surfing, as the
trendiest sports in young consumers’ eyes, are expected
to boom after the pandemic is over as ...
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Travel Influencers - China

“Consumers want to hear directly from travel brands
rather than secondary sources. Moral values influence
how consumers choose inspiration sources and will have
an impact on purchasing decisions. Consumers also
demand brands to be transparent in communications.
Establishing a specialisation in delivering inspirational
marketing contents from a cultural perspective can ...
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Impact of COVID-19 on Travel -
China

“Market recovery has been supported by domestic local
travel so far. The strong willingness to adopt various
types of travel, including domestic and outbound, in the
near future suggests robust demand for further
recovery.

The travel market will become more consumer-driven

after COVID-19. People want to experience quality
travel. Though ...
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