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Payment Preferences - China

“The usage rate of mobile payments was only 1
percentage point higher than that of credit cards in
2015. After just one year, transaction values via mobile
payments has already doubled that via credit cards.
Even cash has become the second most used payment
method. High earners in tier two ...
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Insurance - China

“China contributes over half of the world’s insurance
market growth, which is mainly driven by the strong
wealth management demand of domestic investors. But
that’s just part of the story. Insurance buyers, especially
young people, have started to recognise insurance’s true
value of risk management, reflecting the growing
acceptance of ...
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Consumer Spending Priorities -
China

“The relaxation of the one-child policy and the returning
migrating population due to the climbing living cost in
tier one cities have made a noticeable impact on the
spending priorities of Chinese families. Marketing
messages could target specifically those confident yet
under-pressure younger generations.”
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Retail Banks - China

“Consumer experience now has a much broader
definition than solely good customer service attitude. To
be outstanding, retail banks need to differentiate on
aspects like professionalism and efficiency. It is worth
noticing that the benchmark used by consumers is their
experience in different categories, so ensuring the
performance is competitive ...
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