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Marketing to Singles - China

“The singles market is made up with diverse minds —
some happy (and voluntary) to be single and some
struggling to get married (ie married-people-in-waiting),
but their passions, hobbies and interest in diverse
campaigns and promotions are similar to married
people. That singles are less active in social activities,
less ...
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Marketing to Over-55s - China

“Three misconceptions about senior consumers:
assuming they tend to live the old fashioned way and
thus think less about improvement and would pay more
for premium or advanced product features just because
they can afford and not recognising the diversity of the
senior consumers in terms of their values and ...
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