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Marketing to Teens - China

“Chinese teenagers are more digitally savvy than older
generations. This makes them feel globally connected
and gives them easier access to information and
knowledge, but also exposes them to many distractions
from school work and places them under a high level of
competitive pressure. Coupled with an inability to
handle ...
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Trends in Health and Wellness -
China

“Chinese people take a holistic and balanced approach
to managing wellness with mental health and good
eating habits being the top priorities. Western eating
concepts still play a limited role, while exercising
regularly is being recognised as an essential part of
healthy lifestyle. Food safety and air pollution remain
two ...
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