MINTEL

December 2015

Consumers and the Economic
Outlook: Quarterly Update - UK

"Mintel's key measures of consumer confidence show
that people are still wary. Although the improvements in
sentiment that accompanied the end of the income
squeeze have been sustained, 2015 has been a year of
consolidation, rather than one of soaring consumer
spirits. Earlier in the year, the election added ...

November 2015

UK Retail Briefing - UK

This review looks at:

October 2015

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month, we look at
online retailing.

September 2015

UK Retail Briefing - UK

This review looks at:

August 2015

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month, however, we
break from the norm and review retail sales by UK
region.

This review looks at:

July 2015

UK Retail Briefing - UK

This review looks at:

Consumers and the Economic
Outlook: Quarterly Update - UK

“The generally positive outlook of the economic climate,
and the benefits that are gradually being witnessed at
the individual level, means that the people of Britain are
finally regaining their confidence. For the first time
since the economic downturn, Mintel’s data shows that
more people feel better off compared to ...

reports.mintel.com



MINTEL

UK Retail Briefing - UK

This report will help you to uncover opportunities and
understand the key issues affecting your market. How?
By giving you instant access to analysis and critical
recommendations. It will also challenge routine thinking
by providing fresh, new perspectives that energizes your
thought processes.

June 2015

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
the clothing and footwear sector.

May 2015

UK Retail Briefing - UK Consumers and the Economic
Outlook: Quarterly Update - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on

Food Retailing, “Economic improvements are finally beginning to be felt

at the consumer level. Falling prices of essentials and
rising wages are helping incomes go further and there
are indications that people are beginning to relax their
budgets and spend on items and experiences that have
been out of reach during the ...

April 2015
UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
Automotive Fuel Retailing.

March 2015

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
E-commerce.

February 2015

reports.mintel.com



MINTEL

UK Retail Briefing - UK Consumers and the Economic
Outlook: Quarterly Update - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on

“Peopl finally starting to feel the benefit of th
DIY and Furniture retailing. copre are naty startihg 1o fee it beneit o1 1ae

recovery in their pay packets. After five years, average
wages are finally increasing more quickly than prices.
Although this will take time to feed through into
consumer confidence, there are signs that spending
habits are changing.

January 2015

UK Retail Briefing - UK

Each month Mintel’s UK Retail Briefing concentrates on
a particular sector or market. This month’s focus is on
clothing retailing.

reports.mintel.com



