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Baby Personal Care - China

“Faced with a declining birth rate and saturation of most
product types, the baby personal care market needs
product innovation and brand positioning that speak to
the new generations of parents. Specifically, weighing on
emerging product types (eg suncare), introducing new
formats and textures and focusing on product efficacy
are ...
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Facial Cleanser and Makeup
Removal Products - China

“Milder products are sought most after the resurgence of
COVID-19 in 2022, followed by those with better
skincare benefits or with better moisturising results. The
demands are the same for both facial cleansing products
and makeup removal products. Makeup removal oil has
obtained slight increasing usage penetration over the
last ...
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Women's Facial Skincare - China

“Facial skincare with high efficacy will play a more
central role in women’s beauty routines in the post-
pandemic era and will likely lead future growth in the
beauty industry, given the skinification trend continues
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Beauty Devices - China

“After a few years’ rapid growth, the market has
recorded a decrease for the first time, reflecting
consumers’ reserved attitudes in making large spending
and their reluctance in purchasing devices with basic
functions such as hydration or cleansing. It is important
for device brands to keep exploring ways to persuade ...
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Colour Cosmetics - Face - China

“Consumers are paying more attention to the long
lasting and close fit to skin surface claim when choosing
foundation products, which offers future growth
opportunities for complimentary primer and setting
products. On the premise of satisfying demand for the
seamless makeup look, additional skincare benefits are a
bonus for those ...

impacting adjacent categories and many beauty
companies are focusing more on the facial skincare
business.

Skin ...
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