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European Retail Handbook -
Europe

This is the 22nd edition of the European Retail
Handbook. It provides basic data about all the major
European countries, their economies and their retail
sectors. The handbook complements Mintel’s major
sector reviews, such as DIY, Supermarkets and Clothing,
adding more detail and information about smaller
economies.
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Luxury Goods Retail - New Retail - China

International
“New Retail is fast becoming the driving force behind

the development of China’s consumer market, drawing
together all aspects of people’s consuming lifestyles, and
fundamentally changing the relationship between
retailers, brands and consumers. Shopping is fast
integrating with all areas of consumer activity, and with
most consumer service aspects, combining ...

“The global luxury goods industry is going through a
significant period of change. As young consumers are
fast becoming key purchasers of high-end fashion,
luxury houses need to adapt. This has resulted in
polarised performances amongst the leading players.
Those that were slower to respond have lost market
share, whilst ...
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