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Small Business Banking - UK

“The small business banking market is taking steps to
address the concerns raised by the CMA by increasing
competition and differentiation, particularly through the
introduction of innovative and useful digital tools.
However, there is a long way to go. Small business
owners continue to consider all banks more or less ...

Credit Cards - UK

“Credit cards have become increasingly accessible and
affordable through a glut of good deals, whether people
are looking to be actively rewarded for spending or are
simply in the market for a plastic safety net. Rapid
growth over the past five years has attracted attention
from the regulators, and any ...

Consumers and the Economic
Outlook: Quarterly Update - UK

"The snap election clearly unsettled consumers. All three
of our measures of sentiment fell between April and
May. And the inconclusive result means that there was
no immediate bounce in confidence post-election.
Instead, our data shows that people were even more
concerned after the results were announced than they
were ...

Current Accounts - UK

“Regulatory measures aim to increase competition in the
market, ensuring established providers will have to work
harder to attract and retain customers. Open Banking
should make it easier for people to compare and identify
products that are better suited to their needs. However,
the biggest challenge will be encouraging people ...
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