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Attitudes Toward Traditional
Media Advertising and Promotion
- US

The year 2009 was the worst the traditional advertising
industry has faced in recent history. The challenging
economic environment is forcing advertisers to consider
how traditional marketing fits into the larger puzzle of
consumer engagement with brand, especially given the
rise of digital marketing and social media.

Ticket Purchasing Process: Sports
Events and Concerts - US

This report explores the ticketing market in the U.S. It
provides insight into the external and internal factors
affecting sales and trends and what they mean for future
sales, promotional campaigns and industry innovations.
Specific questions that are answered in this report
include, but are not limited to, the ...
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