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Term Assurance - UK

“Consumers want life insurance but only at the right
price and as long as it’s easy to access. New technologies
and channels can be utilised to re-engage the public, by
offering access to affordable products, greater
interaction between companies and their customers and,
crucially, expert advice.”

— Sarah Hitchcock ...
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Consumers and the Economic
Outlook: Quarterly Update - UK

“Economic improvements are finally beginning to be felt
at the consumer level. Falling prices of essentials and
rising wages are helping incomes go further and there
are indications that people are beginning to relax their
budgets and spend on items and experiences that have
been out of reach during the ...
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