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Bodycare - China

“The reason for not using bodycare products is not only
related with consumer perceptions but also about the
bodycare product itself. In order to encourage females to
purchase their initial bodycare products and get in the
habit of using them, companies and brands need to do
more in terms of ...
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Shampoo, Conditioner and Hair
Treatment - China

“Given consumers’ repertoire behaviour and brands’
high churn rate (ie the percentage of shoppers buying
one brand that discontinue buying in a given time
period), brands need to continue launching new
products and upgrading current line in order to attract
new users and win back lapsed ones. Mintel has
highlighted ...
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