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Beer - China

“China surpassed the United States in 2010 to become
the biggest beer market in the world and is now nearly
double the market size in retail volume terms of the US
market; the current second largest market for beer. It is
now clear that the beer market has started to ...

November 2014

Juice - China

“There is great market potential for vegetable juice to be
positioned as a drink for mealtimes to fit busier lifestyles
and a balanced nutrition intake needs of today’s
consumers. Lack of differentiation on juice products has
been a big challenge for most market players in China,
and juice brands need ...
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Wine - China

“The abrupt shift in the wine market - with volume and
average prices going down - seemed unimaginable when
premium wines were seeing their retail values sky
rocket. However, the sharp decline in importing and
domestic production shows that the bubble is finally
bursting. However, this is far from a disaster for ...
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Spirits - China

“The forty percentage point increase in the spirits
market in 2010 seems to be a distant memory now. The
golden ten years of the spirits market ended in such an
abrupt way that few could ever have rightly predicted it
happening. The shrinking high-end segment and the
subsequently over-crowded mid-range ...

o )L & 5RF%E - China

“Rah)LRdaRT BRI STESNMEF M SEE
BERATHRINIKR | BIFLTTAE DR, 241U
WEMTMERTSEAN, ER , Mk iakia L
MmN AR Z R T REBTBORKIMTE. AT REEE
B aR , ARSI 1 Sl A R e | B4 L
RENB HEHER RS HHIHTEEN | BIENKIERS
SPRFE BT AL Gl BRI, 7

- XURKE (RS #0m)

August 2014

Coffee - China

“Brands can market the western coffee culture to
Chinese consumers, but still need to localise their
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products to fit Chinese palates. For the dominant instant
coffee segment, growth opportunities come from
expanding usage occasions and upgrading the majority
medium users to heavy users through product
innovation and advertisements. Moreover, there ...

July 2014

Sports and Energy Drinks - China

To sustain the growth, brands need to go beyond using
vitamin enriched drinks as the only way to convey a
healthy image for sports and energy drinks. Consumers’
concern over negative ingredients suggests there is
potential demand for more products with natural
ingredients, reduced calorie and are free from additives
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On-trade Alcoholic Drinks - China

“When it comes to alcoholic drinks, women'’s spending is
significantly less compared with men and female
consumers are widely considered ‘hard to reach’.
Highlighting food pairing and partnering with Asia
restaurants in online-based campaigns should be able to
help brands stand out when targeting women.”

May 2014

Carbonated Soft Drinks - China

"Consumers’ personal interests, various food scares as
well as rising health issues such as obesity, are fuelling
demand for innovations in ingredients, flavours and

packaging. Mintel research shows that ingredients that
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Baby Food and Drink - China

“Vegetables, organic ingredients, and minimising
packaging size to control nutritional intake could be the
springboard for baby food producers to expand
penetration among younger parents.”
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can provide added health benefits could broaden the
appeal of CSDs."

April 2014

Milk and Flavoured Milk - China

“The milk market has been in the process of reshuffle
with many large-scale merger and acquisition deals were
agreed in 2013. The tightening regulations and stricter
rules implemented by the government aiming at
ensuring the quality of milk products tend to indirectly
encourage the reshuffle of this market. In the ...
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Bottled Water - China

“Pure sourcing is key to attracting bottled water
consumers, which has created intense competition
between manufacturers for acquiring water sources and
has even led to merger and acquisition activity. Wide
availability in both the on-trade and off-trade, as well as
the introduction of smaller pack sizes, is encouraging
impulse purchases ...

February 2014

Tea Drinks - China

“The RTD tea drink market enjoyed a strong
performance over 2008-10, with double-digit annual
growth. This was fuelled by consumers’ increasing
awareness of the negative health implications of
drinking CSDs, and heavy investment in tea drinks by
the established and new operators.”

January 2014

Plant Protein Drinks - China

“The emphasis on health benefits and natural
ingredients, wider distribution points and broadening
occasions for usage could encourage consumer
engagement and drive the plant protein drinks market
forward.”
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