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Colour Cosmetics - Eye and
Eyebrow - China

“Applying eye colour cosmetics has become both a
regular makeup routine and a way of self-expression. On
the product level, texture can be the next major focus in
communication with consumers, especially young
women, while the skinification trend can be harnessed
when targeting mature women. On the spiritual level,
brands ...
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Colour Cosmetics - Lip - China

“Upon high expectation of moisturisation claims, lip
colour cosmetic brands need to solve the problem of
drying out the lips and offer adequate moisturisation
supported especially by technology innovations.
Meanwhile, guiding consumers in identifying suitable
shades is as crucial as offering colour shade diversity,
which calls brands to weigh in ...
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