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Digital Trends - 1H - China

“Generative Al is revolutionising productivity. Chinese
consumers show high awareness of this novel concept
but the actual adoption rate of generative Al tools
remains low. While valuing the positive impact of
generative Al, Chinese consumers remain concerned
about its potential risks. It is therefore important for
brands to empower consumers ...
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Technology Habits of Gen Z -
China

“As adept technology users, Gen Z actively embrace
emerging technologies and are willing to invest in
cutting-edge products. At the same time, they remain
cautious and rational in their purchasing decisions.
Technology products/functions tailored to their
interests and a family-centric marketing strategy can
effectively reach this discerning audience. In ...
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