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Dark Spirits and Liqueurs - UK

“After a sharp drop in the dark spirit and liqueur market
in 2020, the reopening of hospitality over spring and
summer 2021 saw sales rapidly regain momentum.
However, with the expected pressures on household
finances in 2022 caused by rising inflation, the market
will see another year of gradual recovery ...

Still, Sparkling and Fortified Wine
- UK

“Consumers’ increased environmental consciousness as
a result of the pandemic makes it imperative for
companies to be proactive on sustainability. Wine made
with surplus ingredients such as ‘wonky’ grapes is a
promising area for brands to explore. Bag-in-box wines
also have a chance to shine in the current climate, being
...

Leisure Outlook - UK

“Pent-up demand for leisure activities in the summer
has fallen, and yet participation remains stronger than a
year ago. Efforts to boost domestic tourism will increase
visits to museums while operators have the opportunity
to ramp up participation in physical spaces by
capitalising on consumers’ keen appetite for competitive
socialising ...

Consumers and the Economic
Outlook - UK

“Rising inflation and concerns about stock shortages
have shaken consumers’ sense of financial wellbeing and
confidence for the coming year. It is important to place
the falls seen on these measures in October in context,
however: the vast majority of consumers remain fairly
upbeat.

Pub Visiting - UK

“The pub sector has been among the biggest casualties of
the COVID-19 pandemic, with pubs forced to close
during the three national lockdowns in 2020 and 2021
and operating under restrictions when allowed to open
for the remainder of 2020 and long stretches of 2021,
when consumers’ reticence about being ...

Tea and Other Hot Drinks - UK

“Tea and other hot drinks have benefited from the
uptick in at-home food and drink occasions brought
about by the COVID-19/coronavirus outbreak. While
standard black tea looks set to face continued pressure
from ever-growing competition, the focus on health puts
herbal tea in a strong position to appeal thanks ...

Drink - UK
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