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Coffee Houses - China

“The out-of-home coffee market is expected to continue
robust growth although coffee houses may face
increasing competition from non-specialist coffee
places. As brands target more locations and go
premium, they must bear in mind that experience is
what matters the most.”

— Summer Chen, Research Analyst
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Wine - China

“Although domestic wine players are still the market
leaders, along with easier access to online shopping and
international products, consumers in China have
become more aware of foreign brands and imported
wines. Wine in China is no longer seen as an indulgence
of the elite as it previously was, but ...
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Beer - China

“Chinese consumer spending has been hit by the
economic slowdown; beer sales in China are also
slowing, essentially caused by premiumisation (quality
over quantity which has resulted in reduced volume
sales) and unfavourable weather (eg a rainy summer and
severe flooding influenced levels of beer production). In
order to grow ...
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Juice - China

“In the shrinking juice market, packaged juice is not
only facing competition from on-trade fresh juice but is
also pressured by the decrease of juice drinks — the
dominant segment in the category, which leaves limited
scope for key players to convert non-users to drive sales,
but poses an opportunity ...
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