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Attitudes towards Lunch Out-of-
Home - UK

“The higher cost of living has led to more consumers
displaying cost-saving behaviours such as buying lunch
from supermarkets or seeking out offers and
promotions. Still, participation in lunch out-of-home
increased across all foodservice channels in 2023, with
participation largely driven by people returning to cities
as well as workplaces ...

Leisure Outlook - UK

“Over a quarter of consumers say good quality food and
drink is an important factor when choosing a leisure
activity. As a result, this has prompted venues primarily
focusing on leisure activities - such as cinemas and
social entertainment venues - to focus on improving the
quality of their food and drink ...

Ethnic Restaurants and
Takeaways - UK

"Higher consumer confidence about dining in at
restaurants since the pandemic has resulted in some
consumers using takeaway services less often. However,
ethnic foodservice sales have become more hard-earned
than before, as operators are challenged to offer
competitive deals and promotions whilst battling rising
costs. Promisingly, consumers continue to be ...

Foodservice - UK
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