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气泡饮料气泡饮料 - China

“在气泡水的持续走热后，气泡饮料被无糖、低/无/减卡
路里和低/无/减脂的宣称重新定义。但新品中‘减少’类宣
称的盛行也导致产品同质化加剧。品牌应迎合消费者在疫
情之后的新消费习惯，提升他们的居家体验，围绕营养功
效和低甜度进行创新，寻求突破。”

功能性饮料功能性饮料 - China

“与运动和能量饮料挂钩的传统功能性饮料正逐步从疫情
中恢复。工作和生活压力加剧推动了对提神和缓解疲劳的
需求，但持续的不确定性也对关键户外消费场合构成威
胁。此外，消费者一方面对添加剂及传统功能性饮料的潜
在副作用表示担忧，而另一方面他们也要求特定的功能性
解决方案（如美容养颜和增强免疫力）。这给产品创新带
来压力，但也为那些凭借天然成分赢得消费者青睐的非传
统企业提供进入市场的机会。”

– 黄梦菲，研究分析师黄梦菲，研究分析师

即饮咖啡即饮咖啡 - China

“即饮咖啡市场预计将快速复苏，并在未来5年间继续保持
两位数的增长。然而，该市场也面临着来自速溶与现磨咖
啡品类的威胁。若要与时俱进，品牌应迎头赶上植物基潮
流，并持续为口味创新进行投资。与此同时，品牌也有必
要推广即饮咖啡产品除提神效果以外的功能性优势，以区
别于其他类型的咖啡。”

– ——殷如君，高级研究分析师殷如君，高级研究分析师

RTD Coffee - China

"The RTD coffee market is expected to recover quickly
and continue a double-digit growth momentum in the
next five years. However, it faces threats from instant
and freshly made coffee. To stay relevant, brands should
catch up with the plant-based trend and continue
investment in flavour innovations. At the same ...

Sparkling Drinks - China

“Sparkling drinks have been refined with sugar-free,
low/no/reduced calorie and fat claims following the
growing popularity of sparkling water. However, the
prevalence of these minus claims in new products also
results in increasing homogeneity. Brands should
support consumers’ new consumption habits after
COVID-19 by elevating their in-home experiences ...

Functional Drinks - China

“Conventional functional drinks associated with sports
drinks and energy drinks are recovering slowly from the
pandemic, with increasing work-life pressure boosting
demand for energising and fatigue relief, while
persistent uncertainties pose a threat to key outdoor
consumption occasions. In addition, consumers show
concern about additives and potential side effects of ...

Drink - China
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