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Digital Trends Autumn - UK

"The impact of the newfound popularity of ‘phablets’
(5”+ smartphones) cannot be understated. Phablets
have not just put a dent into sales in the neighbouring
tablet market but also look set to radically change
mobile behaviour. There are already signs that the
increased uptake of larger screens has broken down ...

Consumers and the Economic
Outlook: Quarterly Update - UK

“The generally positive outlook of the economic climate,
and the benefits that are gradually being witnessed at
the individual level, means that the people of Britain are
finally regaining their confidence. For the first time
since the economic downturn, Mintel’s data shows that
more people feel better off compared to ...

Online Retailing - UK

Growth in total online sales slowed to 13.2% in 2014
following surprisingly strong growth of 15.3% in 2013.
This represents a return to a longer term trend of
decelerating growth as the market matures and we
expect this to continue over the next five years.

Retail: E-
Commerce - UK
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