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Supermarkets and Hypermarkets
- China

“The supermarket and hypermarket sector is trending
more towards smaller, community supermarkets at the
same time that online grocery shopping is seeing rapid
growth and strong consumer uptake. Retailers must
significantly adjust their business models to adapt to
these changes, and integrate both physical store and
online channels better suited ...
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Mother and Baby Products
Retailing - China
“The mother and baby products retail market has not
only grown quickly, but it has also quickly moved online.
However, it is a market where trust in quality and advice

are crucial. Consumers need to be convinced of product
quality in-store before they go on to buy online.

August 2015

reports.mintel.com



MINTEL

FTE : ML EFIZLT - China

“RATEATENKRR | (BEATERNAE THIEM
W, IR FREE LM INE. TEHTEE LT
ERNBIL T WHARLESE] L RERNFRKIE—H
PR, FEBHEARIETRE FREAT , B ARl &
IHBEEX BB RARFHTR | A EFERNH
wEFNZE. "

July 2015

Online to Offline Retailing - China

“The online retail market in China has grown very
rapidly, and has caught many retailers off guard. Yet the
online retail market still struggles to be profitable, and
continues to be regarded as a means to get cheap
products.
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Shopping Malls - China

“Shopping malls need to offer wider ranges of retail and
non-retail outlets, including the familiar outlets people
expect them to provide, and the excitement of new and
niche products, brands and services. But they must also
become easier to navigate and offer a more appealing
shopping experience. Increasingly they need ...
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Convenience Stores - China

“While shopping from convenience stores is almost
universal among urban consumers, there is an
increasing need for chains to adapt their products,
services and stores to suit the individual needs of
different customers and communities. As competition
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Beauty Retailing - China

“The China beauty retailing market is evolving fast with
both supply and demand side driven by the online-to-
offline movement.
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